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’ ~ 
| To The Editor 
4 ee 
ick D l steady Pull? 
Quick Demand Or Steady Pull: 
- 
Sin,——Copyltaster (bebruary 14 v¢ inch) car ) greater 
/ y/ jj appeared, on the whole, to lac y tha j 1 multitude 
Vy 4Si 1 Oricicase advertisement for 4 I varying Sizes ca with its own 
: 7 nts, the Unicorn Leather Co juction cos 
| Lid, and would “love to De as It adve t, like others 
hh My | | gay afd sprightly io some of his rt ‘ wa so much a 
7 L end ) wn mail ordes copy. If his ps tle ex t” as of 
: i Jucis permi we dont sce why gica King | its part: 
shouldn | be He relers cular laug g 4 iS paying 
~ ses Are nol the umportani handsome divide 
es, be the advertisement mai NORMAN G. DIX 
| jer, prestuge or what-have-you, Napp S Woolley Lid 
————— 7 — altract atiention, Ssusiain in 7 
rie crest, create demand and exc Headline Needed 
1 ype Selection vant imlormaton »bserving . resorts [or Many years, be- 
1 ‘ommittlee ighout, the need to make the : >in ~ ry hy ; te — and since the war In 
7 4 sement, and i. ndvertise ddition, they have publicised the 
Sra 2 he nd 1 ation, suit the product and - : ate = Clyde ut Great Britain, 
serve act jarket? ' g . Europe, t United States of 
\ ns 4 f } Advertisements are ma eo t forget America and Canada in 1,500,000 
f ation of a British Type Selec s only shop windows. If case, would = pieces of ‘ juring the 
tion Com ‘ ype of product is general! : , > my pea a past yea The figure of £300 
Surely there is sah evidence < found in the jum fa re pot . ~_ aa said to hav een spent on Clyde 
, ipport rm : ack et draper's window, the PY ' . er . Brief ast public by British Rail- 
_ such aa nities @ ' y all means let us try the effect ected ned re ways 1s grossly understated 
< i '. oan — . < ais {a nilar atmosphere —casily ase of A cSia The Hotels Association, i 
ode mln . ; bos a attainable in the clephantine ba DEREK G B —— inderstand from Mr. Freer, have 
: t ' al desig to cur the gain columns! But if we pro K 1 salad wot undertaken any sublicity 
- useful face rather than the decora duct, a8 in this Case, is a superla y Limitec themseives, but have left this to 
Shee ies :ract oni ively fine piece of British leather { ° 5 the Dunoon Development Asso 
. nO en «ado Accepting Facts ciation with whom British Rail 
who knows oaly toe ‘aaa hie IN THIS ISSUE Sin,— Hail the d nail client pene lla asad t joint advertising 
; types are sadly ng, has no ea a eee WM HUNTE 
2 1 practical and en vaste body to How Glasgow Juniors Planned a The letter i \. Ridgway P_R. and Publicit — 
‘ whom he can express his need. National Advertising Campaign and ©. &. BS. Williamson (Feore British Railways (Scottich 
i With the f ation of this com page 334. ary 21) st j comed by ritish allways — 
a tlee a much-needed k could NEXT WEEK'S i will lud every eXpe ced ect mail egion 
¢ forged between typefounder How To Get Distribution Before “Oo + 4 ah 
and typographer to their mutual Advertising Start, by Carl conuscuh adn | cannot Road Safety Theme 
advantage Brunning. nenenin A hake | a Sik,—It is to be hoped that the 
7 BERNARD THURLOW 0 per cemt but 1 son an, vieWS expressed in your columns 
hen ciliin Witenes ; grace ae iaeieet edbertbien sublicity by Various correspondents on the 
Britis lyposraphers’ Guild 4 iS it Bot sensibie to aim at parse . + subject of road safety may result 
. ’ stmosphere of the shop win rad - n co-operative action In the 
low in which — a product ts "To part a out meantime, at least one big firm 
‘a ’ . ° kely to be foun as well as. by © Orr ri ent accur f natio dvertisers is 
ms Education Policy nes choice of media, siting the acy 18 lauda it to achieve 90 vo : the b j . f its press snd 
_ Sim. was very pleased to read shop window” in a more exclu al rg cede, apne at, utdoor publicity appropriation 
Hal Saward’s letter (February 21 icighbourhood aking 9 . va cen’ to the theme of road safety 
: whict skes suanestions Surely any mail order adver AGING "M ARTI . PE 37 The vital importance of efficient 
the A.A. for encouraging stud vent which ts designed merely Man y D : braking as a contributory factor 
» go ahead 0 stand on its own feet” and The Direct Mi tees Lid will be instantly recognised and 
As se SEMA ae AA catch only those in unmediate a esicnis entre bu Ferodo Ltd. of Chapel-en-le 
student I notice a great differct ed of the product olfered is P bli ee . TI ‘ Frith, have adopted as cheir ad 
= aie aed col aeons fomg on y a fa = - = UDLICLSU g u - ae sing slogan this year “When 
Pi - of ob . s when oOfe S$ COMPClicc or ’ * ! ‘ j ast Vv your hr: 
7 In . tit “ ~ y ra - - - ‘ that reason. to take th Cly de ested : wane 
which tf Sceieedl gaaitivined < antine tread, half a job Sirn,—Critic I ed in This insistent reminder to the 
r LS.M.A. also provides specia ee ee eee ee eee x we of ary 14 by motorist that brakes need periodi 
a weekuad 4 Be — deplored \ fair amount t R. Freer, | iry of the cal testing and attention is being 
a siien telidiiis aes caiace 4 : f mail order advertising is Dunoon and D t Hotel and = widely publicised 
q : quarte hrs : lof ind d by this agency and n Boarding H Proprietors J. M. VARCOE 
: which am conn te ; general, we expect insertions to Assoc ation t | Railways 69 New Oxford Street, W.C.1 
: steidinin Sas: cadena tala thle ear fruit for a good deal nger publicity to bring tors to the —— 
; Bintthiitume:. ss Se we vy eage a Graphic Art 
; fe is unconstructive corded results from keyed ad dorsed by f the Ad- yFaphic Arts 
7 ¢ how exan a ques ; ments ‘ national vertising Assoc s on the Sin,—I was f rtunate recently 
7 answered is cn as a yea after Clyde coast t . {1 one of the lively little 
" on. and with many spaces At a mee Dunoon exhibitions of fine and commer- 
: , May I re n 1 the A.A. Educa re or ss continuous flow Development A tion mem cial art organised by the Graphic 
be m Co . tee vw Task Il f three months is a f jucnt bers ina dissociated Arts Group 
: ist vears LAC t! Adve < In fact the catch « . tements Judging by + comments of 
é xing mus = method ad hey-are-in-the- mood made by Mr. } nd the Pre- various members of the public the 
: . ¢ a ’ < and sttitude falls far short of good sident of the H Association art pla by the modern artist 
ming ami witha Ad stl order advertising who was t neeting n ever ‘ s af not fully 
ferem ! In regard to “prodigal use of said he had ous beer c y th : ar 


held, | am anx Wait t space and lesig g to save ide awa ment and I feel it is t more 
see if this ve 8 theme w t wo colums vwhes. Copvytaster entirely disag the views xhibitions of this nature were 
similar proposals is Overlooked the fact that some = expressed by Mr. Freer rganised 
STUDENT standardisation of spaces used British Railw ve had joint G. ASKEW 
Name and a upplied ind one cannot always buy by advertising sche s with Clyde = First Street, $.W.3 
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In development of 
export markets The 


Illustrated London 
News paves the way 
or personal selling 


Tuar 1s wHy so many chairmen of companies, | Scores of Britain’s exporters —of motor-cars, shoes, 
sales executives and others responsible for export | electrical equipment, aircraft, cycles, chemicals and a 
development insist upon The ILLUSTRATED hundred and one other goods and services—K NOW 
LONDON NEWS being used for their direct | that Te ILLUSTRATED LONDON NEWS 
sales or institutional advertising. In many cases it has greater world penetration in high and influential 
is the ONLY publication scheduled for the purpose. quarters than any other British publication. Wherever 


| British goods can be sold Zhe ILLUSTRATED 

LONDON NEWS can prepare the way for 

_ | profitable business relationships 
é | 


Every recognised advertising agency knows the names 
of great companies which develop export trade and 
} sustain it for the country’s good through an econ 
| omical advertising investment in The JLLUSTR ATED 
LONDON NEWS 


To any advertising or company executive we will 

| pladly send a list of great concerns whose advertising 
would make uncommonly good company with yours 
and confirm your id judgment 


We would welcome an opportunity to tell you more about 
the creat export selling story of The ILLUSTRATED 
LONDON NEWS 


First and greatest 
_ illustrated newspaper 
in the world 


W. J. ¢ \N, ADVERTISEMENT MANAGER, INGRAM HOUSE, 195-198 STRAND, LONDON, W.C. 2. MANCHESTER : §§ MARKET STRE! 
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A.W. BURNETT, Acvertve 


Home is the headquarters of the nation’s biggest 
buyer—Mrs. Britain. Home 1s where she plans her 
careful spending—and where she shares her quieter 
hours with her old and trusted frend, HOME CHAT 
Just like her mother, she values its guidance and 
he studies every page. Bring your message home to 
her by advertising in HOME CHAT, and she will 


bring your product to her home. 


an A‘P PUBLICATION © PAGE RATE £100 * 3:\d WEEKLY 


THE AMALGAMATED PRESSLTD., THE FLEETWAY HOUSE, FARRINGDON ST. LONDON, E.C 4. 
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Het AND ; 


OVER £12 MILLION ON 


The Review’s Comparison of Expenditure on Press Display 
Advertising. 


PRESS ADs. 
Records Rock In 1951 


A total of £42,628,319 is estimated to have been spent on 
press display advertising in 1951, an increase of 15°48 per cent 
over the previous year, according to the latest issue of the 


25 Robot 


Salesmen 
‘ d ; Hapy Har H 


ri ‘ 
asda Statistical Review of Press Advertising. 
‘ a a 
: : ny . a Ihe Review comm This wial dathes show the bigg 4 
46.4 ercase has de achieved crease at IS SY per cent 5 
46, 40K despite the fact that ¢ first London evenings, 8 34 per cent 
{a2 P half of 1951 a restrict | news p. London mornings 41 pe 
print supplies ied VSPapers up, national Sundays, 0 84 
th { 5 
with sCwer pages . > «r cent down 
— — ‘ esponding period of We 
S 1 ' t th ‘ ' +} ) was tl ith wit 
A . \h NW nus therclore i ¢ ) ' J / 
ee , : ’ rease in total expenditure in ne greates expend ure 
Hill PERIODIC (l S ifge measure t t ile 14,290,854 The Review «x 
4 Ae “a . 


spac 
Paper merchants are being warned In “d ad t 4IG SPE eRS ; 
_— , CTCASEK ty ‘4 i : 
by the Ministry of Materials p4ye more than voflse . h IG s PENDER: 7 
that restrictions are likely OM peyonuc ff) .a } vestsers who spent over 
3 ‘ ? ‘ > 
the delivery and conversion of — «\14 een : £200,000 . last year include: 
ee a , judi mou ‘ ait Persil, £267,571; Sritish Kail- 
mechanical printings, including The urgest eK t ways, £255,098; C. & A. Modes, 
suc h paper coated by machine. ‘ — t d £251,557; Rinso, £247,904; 
\ 12! ver cent cut in the mills ‘ whose re Oxydol, £232,338; Gibbs denti- 
output of mechanical printings ar ab 7 ' frice, £218,928; Batchelor's 
comes into operation in March. oo ney si canned foods, £214,769; Dunlop 
This is the first indication, — Th, sete ppiicnalhy tyres, meas se Hortick’s, 
“ve P iveri 4 € total sf fon G - 
ee deliveries may be vertising, £1.189,842 yr! 
co o " i 
Restrictions will be imnosed “to F CONS SERS SVGF nents An und d ta ' 
ensure that suoplies are main- Expenditure in the his expansion w t ‘Ts 
tained for a oumber of usages Mo the year reached ree 1 Is permitied to Newspaper 
which can be regarded as im- dented figure f ‘ irter of during the period the genera 
portant.” £12,.203,194. whic ‘ 437 pe c } hus son ft add 
Attempts by “Advertiser's | than arts tional news Mt allowed | fed 
Weekly” to secure assurance 11 nore ace for adve ’ It 
that the production of periodi- The greatest gau wh Ww crease Of JHB per ce 
cals and trade journals would = %) Periodicals aga were ¢ October tota ired 
rank as “important usage” drew 12:25 per cent j ca with the same no ) Ww 
from Ministry officials only yurnals, 61°99 px ade a partly due to the f that Z 
the comment “The whole papers, 31 7 per cent n October 1950 the volurne ! 
matter is under consideration.” Of the newspaper pro @ Continued on next page 
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Hay Harry Hercule being 
nie “wed ‘ hampiort “ nan 
i n Sheridan 
Co. | “I d They ar 
life siz dels of cyclists controlled 
her f phone or record . ———————— —— ea ee oe 
play “ d vated Ls Tey 
hy dw ch a way tha aoe 
hey t with th words he 
They hav cen mad by Talk Fe. 
' Lid 
ee _# 
Records a be made of 7 
Ha F n lansuaees Br, 
ie a es te Moccia 2s eo e a, 
a d > oe a t LEON Lia 
! y with ete Os 
ot tes teal Goooman MBI hs te 
DISPLAYS 
: They will be ab send it ur SS a 
on ‘Seated ne Niue wale y i! : 
nar S Harry” from th rr 
' b t D. D. McLachlar 
H d f publicity told . 
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Over 900 For 
London Gala 


M ha ‘ala k | 
ha v ‘ i for the P 
( f Lond (sala 
held G r H x 
it $ 
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us M > } “ 
Db ( 
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‘Reynolds’ Policy To 
Be Explained 


The Co-opera *ress Ltd. is to 
t i the f { { giot 
nventior The P and th 
! i it Babt be, Devon, of 
Sa fa nd Sund March | and 
when th * t A.J 
1 y ' " f te Lo 
tive P Lid Michael 
! MP 
! 1 ‘ pla d 
o- operators of the 
nporta f the 5 t den 
f uress and eAplain pre 
| t ha " n ind th 
policies that have been developed 
d £ weoratey whership of 
Re + News 
Conventions will also be held at 
in ! “ul on M h & and 9 
Clacton on March 18 and 16, and 
Whitley Bay on April 26 and 27 


L.L.P.A. Exhibition 
Goes To Glasgow 
The LE. PA. Exhibition of Adve 


250,000 For Irish 
Tourist Publicity 


A new "4 k ‘ 

sf | R { 
1 | ! I I ! 
ih] a ) 
Ilhis w r ‘ i 
h ' q 
sule | $ 
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JOBS ORDER: 


PRESS REJECT 


MINISTRY SUGGESTION 


Newspapers and periodicals 
have refused to comply with all 
the recommendations made by 
the Ministry of Labour and 
National Service to ensure that 
advertisements conform to the 
Notification of Vacancies Order 


[he Newspayx P ors 
Association the Newspaper 
> y. and th P Jical P 

rs’ Associa nm hav ‘ 
fied the M iry a 
They have agreed vert } 
Situanhons Vaca columns 
4 caullonary notice making Ue 
) clear, and 


cers, with each batch of 
es. @ printed t ¢ reminding 


them that the people who have 
replied to the advertisement may 
be persons whose engagement ‘ 
estricted 

But they have decided nor 


Me 4 i 
yotice in a ¢ 
» the Situa ne 


stating 

Advertisers please note You 
must add Apply Employment 
Exchange’ unless the employ 
nents advertised of the workers 
equired are excepted under the 
Notification of Vacancies Orde 

One advertisement manager 
commented to ADVERTISER'S 
WHrEKLY Vil see the Ministr 
a long way before I advertise 
their darned Labour Exchange for 
em!” 

No reoly to the notification of 
their decision has yet been re 

ved from the Ministry by the 
ewspaper and periodical organ 
sations 


Gat t 


This Recruiting Ad. 
Was Criticised 


Rob B Conservativ 
MP. {& \ j et asked 
I I J Ad alty 

H ‘ {f he w d 
j 1 gy ad 
“er tf Roval Navy to 
t frau I iy 
K Nav led 
t . “ d al 
f d becau 
f its d ; y 
The First I j L. Th ) 
said th dy was { 
anew »& sd ysira 
Vario : t Th 
‘ ‘ th 
f { f k Navy j 
a 1 no s 
t ‘ ve and 
@ Continued from previous page 
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Ban On Pools 
Advertisements 


By 26 votes to 19 Southampton 


4 igh Council has banned 
f a P advertusements 
f 1 the Corporation's fleet of 
5 
( Hi Rowles = said 


tion they should 


someone to object also to adver 
tusements for so-and-so's pills 
He pointed out that the Post 


Office transacted pools business 


Needle In A Haystack 


On Sunday a h ystack will be 


St. Pau Cathed and in it 
hidder nde t 
| t n Monday the put 
“ vited t r the haystack 
" find the ‘weed 
The finder will be rewarded with 
Singer sewing machine 
I ‘ hf ze die ma 
hay k is thod of bringir 
Sewing Week (M h 1-8) to the 
no of the put Object of 
Sewing Week is to encourage home 


Photographie Show 

From March 4 W. S. Craw 
ford Ltd. are holding a_ small 
exhibition = of black and white 


put y photography It will in 
clude work from France, Sweden, 
Switz $ and U.S.A. as well as 
j jing London phot 
phers. V ors and students will 
t ‘ ’ The exhibition will 


Ovaltine, Bovril, teteaions Set Spending Pace 


idvertising in periodicals 
arly trade and t 
idversely affected by the dispute 
the London printing tr 
Autumn campaigns of the large 
spenders in the Health Beverage 


gory were particularly heavy 


par 


echnical, was 


xp ym im adv g of Beef 
Extracts, but it was mu no 
irked than a year ear! I 
’ { £37,176 recorded 
ding jua why B 1's 
Essen yntributed £40,698 
2 me to £96,405 s 
f which Bovril’s sha 
sas £44,434 Ay before ta 
xpenditure was £66,489 
Despite a ht decl » th 
ia n expend ri Reer { 
sements figu s { th Pp 
tr ears bring out the kab 
growth in expenditure by brewers on 
s rdvertisin bor 49 
2 R ws ts gay : 
f £3749 I wos 
ts 72 if " 
2 was £666.67 


Brandy and Cocktails caused a jun i 


n ex j f £85,954 in the 
Sep 172 { 
’ d D t 
! he f } of 19S ’ 
1 i ndifure in 
48 viewed scck, total press 
dy } at 
it 1 s d that 
hic ac } »> ve ff » by 
lus to 
Tt a ween hes 
fig s and Ss s 
Re w WS ON f th 
t R “ au f 
{ I \ 
i . not 
fed ‘ 1 pre 
P ' t iv 
wSpapers and 
sp d of adver 
t Other 
v a des 
issed 1 Fx ” 
which “ j , 
febted R “ 
put he 
" sp 44.796. In the 
f Wines 1 eX 4 
‘ 4 j 
ked, f "§ , ‘ 
I Soups 4 ; 
r “ t the p d 


ing th months and £65,710 a year 
ago This y expansion was duc 
huge campaign 
j i f B helor’s Chicken 
Noodle § which £74,849 was 
d 1. This product was first ad 
v { D ber 1950 and has 
t ‘ r hea spender 
( gns Bisto, Mar- 
ind Sy ngeton Soups were 
pp ibly larger than at the end 
of 198 
I of the re heavily 
| it ds of Covent Foods 
‘ active during ? 
An a of £141 166 
f t d with £89,400 
’ S he quarter and 
£85 684 I jing brand 
was . » Flakes with 
£25,166, followed closely by Scott's 
Porage Oat 
Fo Motor Cars expendit at 
£226.8 < ip ed with £142.917 in 
she n fing at r and £195,535 
for t nal three months of 1950 
Th 4. zat for Tyres was 
it4 s,s Hiv SS 
: $ qu ioe. 2 
T h was § 
able pe 1 tw ™ arly 
Medicinal products continued 
th sing nd Cosmetics and 
Perfumery showed an aggregate of 
£359.9 pared with ” £292,816 
{ , om 


Ee 322 PE CCS 
ee 
& 
~ . 
In the Nevy you're 
; out in front 
y mary at as a ( Cs 
; Us 4 i d not give facilities to any person or 
Be , . > gt. te, rganisation that would enable ’ 
a Oe y/ Val 91} the curse of gambling” to be 
: y : Sa a , extended 
ue + y, 1 Cr W H Stone sug 
Te | j gested that if the Council banned 
ae ‘ vie Cal por advertisements, the logica 
‘ . seq f t " {1 he for 
’ . -« - om see 
» Sess Sees 
Si > did oath ee aang @ & 2 Ne 
' sage le igen eC 
ae. ova save 
. a 
a 
: 4 
el 4 
shi. ; 
7 Oe 5 
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Pam Scottish members and th 
BAG he Eng ( 
3 . hiet Ss Glasgow 
S \ DD Ww I ! ’ 
‘fm p th h { f 4 
x Pu ( t { ( N “ H d 
. f y open the exhibition on A 
- Monda H t A. Oughton, 5 
d 1 « A Browr ! 
7 f ! { 
‘ A hay t | by 
N n McG tt n CC 
(Mcinnes Tt Ad Agerce pend se from 
lid a t t Ss t £191,026 in the Septemix quarter 
7 branch ) £334,037, compared with £259,645 
the closing quart of 1950 The 
largest: spend during the quarter 
| iit 7 — 
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Prospects . 
it kL. A. Lever Is New 
drepresentat P 
wet gse A.B.C. Chairman 


Copy-Testing 
Here To Stay 


Copy-testing, providing you do 
enough of it, can provide a set 
of rules on the undertying struc- 
ture of successful advertisements, 
Dr. Heary Durant told members 


ndly nd of the Advertising Creative 
1 ater cither in Circle at their dinner on Tuesday. 
% Pr r " ~anie 
opinion in paper MORE ADV ERTISING It was up to creative people, he 
4h vs ~ on continued, to interpret these " 
country lat . . . _ . oassls . 
icvnce maximum pulp pes wit ~=MEMBERS ARE WANT some snd to act Soon tom 
eventually be accepted by the north ’ ED E. A. Lever Dr. Durant described the three 
European supplying cou . us recognised = copy-testing tech- 
»pening the way for cheaper paper An advertiser, E. A. Lever (Ultra Electric Ltd.) has been elected = UES the Starch method, which a 
supplies in this country chairman of the Audit Bureau of Circulations in succession to &'¥¢S the number of people who 
. Philip Emanuel. At the council mecting on Tuesday Frank H. **’ 4nd noted an advertisement, 
Special Appeal of Waters (managing director, “News Chronicle”) and Harris Kamlish ‘De  Shuffle-card technique in 
‘ a . (advertisement director, Odhams which sets of slogans are pre 
I fail Order Selling Press) were elected to fill vacan- Steel Companies Ltd. Advertising tested with a consumer panel 
Cyril Derry, national v haire ies on the council. Be manne td a \ Ss. H and the impact method in which 
5 aon s 40 
man, Incorporated Sales M gers Ih d for mor advertising r ( Priuchard oved readers of a publication 
Assoc Dn speaking « d hy { the failure to attract Partners: W. H. F. En are: asked which advertisements 
nethods of selling ers of ‘ ! ze publishers were referred Emmett & Co. Lid they saw and to describe the 
Manchester branch of 1.8.M.A. last by I I r i" h : | ' F 
; / . Morison, Mather & Cr illustration and retell the selling ls 
weck, said vc 19th annual meeting of ub ct 
- . Publishers John Co j story 
If a person feels dissatisfied with Bureau vy w ’ 
i something h had dered So sblishers, he said, would soba P a Dee The latter method, said Dr 
Ps hrough post he does not always he w to join if only they were | ¢ Ny noe $e ig - New ages Durant, had been used in this 
: < or r « { nt te 
write a « ; t to th ; but wed to say “Our circulation ¢F tie H ld Sir Ha a eng country for posters and in USA 
aa _ . “ye - ‘y Tt .. r ; oe f -"s = worth Western Morr > News mn radio and television advertis 
vertisement app « : yapers ot t ictor ) ing . 
star Senn wee cad Gene |= Ae " ome Stuart, McClean, Daily — Mail ? 
! y ™ \ t g Greville Poke rye ss > 
much more pressure to bear th M h t October 31, 1981 4 ‘A y Py R ~ : Faeees Size And Effect 
. ee ‘ Oo 4 iimes 
ny consumer hov { mcr > er 
: ye ene 2 showed ; " me of 2 over the FE. J. Robertson, Daily Express Describing the impact method 
prev 7” , : a ay G. S. Strod Radio Tin Dr Durant revealed that “an 
were , vert rT . ~ 
: ° , ee. ee We - <VOy The new executive cor con- average housewife can recall and 
Philip Boydell, president of the + s, 144. publications, — sists of: Messrs. Lever 1 Eecle describe in detail three advert 
Advertising Creative Circle, an- 464 t il 1980: advertisers stone (advertisers), Miss Deans and t rete Be ve - renga oo 
nounced on Tuesday that the - Sans teal’ Sk 143; pubh- Thomas D. Morison (agents), and hey use i camel ; S200 | ~ 
— y 43 tota Fane 5 pie ) B 
Circle had been asked by the , ; M rop I = McClean (j shers) eae ia “ a = oe 
2 8 . r ‘ { ‘ to r t esc . en — vic OMe é ert er 
Advertising Association to organ- — , pa : A a eae et ee d hc : . Mga ap or 
. : - ' neil member since easurer The membership sub were recognised by only one out 
ise a dinner at Brighton om the = jo47 (44 a n. wi mmitte t 1 ? t 
" { s chairman. who committee consists of Mes Lever of 200, others rated up to 80 
second day of the Conference. resigns from the council on his (advertiser) larkson (agent) Dr. Durant continued The 
The request was being considered; t from Odhams Press Strode (publisher), and the A.B.C.’s size of an advertisement doe 
by the Council. Cc. W. Stok 1 founding member secretary, M. W. Webb n * re liffer ne - — ae ; 
se cacll sacasieae dace TOee j Harrison ilaworth caanseed lake a vast difference In the ~ 
perro ea ao a sai Gotemanien teas en ak ae ee ee ie ong run it comes down to the 
t to those peor who dishked Canad Railway and representative of the trade and effectiveness of the advertisement, 
pressu ' IH. J s Ltd.) and periodical press. The suggestion was and the quality of the product 
a and pref 4 to 3 ' Allan J Daily Post) noted Copy-testing is here to stay 
has . d . vat 2 retire oe he thought, “and it is necessary 
rv f +k a v age of 70. . t yme “rr ' 
P y wn t s Th aha gee Hultons Issue Writ Star ag 4 as ad ms with it = 
; c rch wihnod was accepted in 
° ' { llows Advert s te Pre st : 
' Ethical Aspect of I jf fot yd yn - coca ona yt — 4 ; “Si oy ae ° America because of advertiser : 
J } ’ < ecasu ’ 0 a r ™ ofa pre I ela i 
f pe » B Group Lid.: G. J. Fresh paragraph entitled Ridicule pressure. | am convinced that the : 
’ : } | NOUS 
' Choosing W ords gy ‘& Musical Industries Rumour?” appearing in the National 52™€. will happen here. Creative 
J Relationships between the Adver- Lid.: B. E. Ker Allen & Hanburys Newsagent dated February 2 This people must learn the rules so 
tising Federation of An nd its Ltd: EF. A. Lever, Ultra Electric paragraph contained a reference to ‘that they can show up well when 
102 local 3 tising with Lid.; Douglas Wilson, The United Lilliput magazine. rating tests are applied. I do not 
th r x 0 mbers ’ des bed _- ————— think advertisements will suffer 
in th yruarv issuc of The arna . J 7 » | 7 Ma if designe nfo t t . 
ce omen res on ADS. AS ALLY TO PRODUCTIVITY —_ {{sis*#2#4 2 conformy with th 
‘ : or estin 
Contributed ar f wing up ° : i is 
the taternations) Cos eh be. In the satisfaction of people's idvertiser’s job said Mrs Dr. Durant then instanced two : 
deal with the mor "= of ad basic eds advertising deserves Croome Even » $s milar of the most elementary of these 
vertising on the social ' nit no edit than moralists goods there were juali rules Men look at men, women y 
Subjects covered include the po gove its. or schools. Mrs ties of importance to different at women, and “Headlines 
' f tr r P ne ' nil ' ” 
biliey of a Faculty f dv ng Hor Croome, the economist, people. By stressing the particular ‘ould be one line only 
of advertising in f of . ° " . 
labou n ~ cement re - a: «told Women's Advertising qualities in which a commodity It is fairly clear,” concluded 
h stg tg i oo i Clu { London in the course of was strong, advertising cnabled Dr. Durant, “that research does 
the Se ‘ i 1¢ 5 4 inc ' : » 
(by F. A. Lever) the ethical aspect 1 talk Advertisement, Pro the consumer to get more fac not teach creative people their 
of word selection in copywriting fuctivit and the Standard of tion for his money's worth by JOD: It only systematises what 
5 cule turning to those things that met ‘hey are already doing.” 
‘ . * was {vert sino th ‘ z she his re iremen 
Ideal Hlome : ! Pay lg - 8 ; a a equirements a a 
Ampeg t wshamed < f be ng She emphasised that allegations 
Exhibition grubby. squalid. or smelly, and of unwarrantable sugeestions in Press Ads. Pulled 
“The Story of Smoking” will be drew ¢ atier on o Pave IseWives idvertising could not apply to the ae 
the tubes atone af the pions {0,606 washable fabrics, she “building un of armosphee and Most Imquiries 
tne “iy j < on « oT ‘ cor tr ” h . ‘ 
bit ”n a m yo ns at Ol n : = if ne fre conscious of how th —or ee “ine = extee & Minehead Publi ty Association 
sien welch apes ympia on B - Race “ ¥ re advertising of, for tance, spent a record sum of £993 1Ss. on 
aan f the trad , f 1 “ Id b "'. pesca cosmetics. In those fields, adver advertising and publicity last year 
« y 1« signs irly ark u > in the < 4 ' . e 
tobacco shonos—figures of the h P wide a i rt ’ be . a tising created a “pleasure-giving vy ‘t ee = ae aes ae 
. . dvertis zr. an a 1 F r 
lander, the Black Boy, and Tobacce See eee ee myth.” When she bought a face ("2 MS week. The number of 
Rolls—will be on show Ww ible would be the inquiries for guides was 18,414, 
In the “Hall of Sleep” there will enefits of mass production. one ‘Team she did not grudge the compared with 17,754 in 1950. This 
be reproductions of her bed realised that advertising must be shilling’s worth of magic | buy total was made up as follows 
rooms including those of Napoleon's given pretty high marks as an along with the twopence worth of ee a4 ' advertising, 8,581 ; 
Josephine and Tut-ank-Amen’'s con- illy of productivity lard or processed wax,” she con oar: € mt at ‘Count ele 
rt the ! r Mm » the r - - ver of the ounci, 4, 
sort, the lady Ankhesenamun Guiding the consumer was the _fessed miscellaneous, 3,410 
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Holiday Publicity Convention 
In North Wales 


HOTELIERS TOLD TO USE AGENTS 


Ihe “mean pittance” for advertising purposes allowed to resort 
publicity managers and the “hoodwinking™ of landladies by bogus 
advertising salesmen, were among subjects ventilated at Khyl on 
friday, when the Publicity Club of North Wales held its second 
Holiday Publicity Convention 
the theme of which was “Making id “ 
your ads ertising attract the 
visitor 
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B.B.C. CHIEFS ON 
COMMERCIAL 
BROADCASTING 


Commercial broadcasting has 
stimulated statistical estimates of 
the size of audiences, but nothing 
more, according to henneth 
Adam, controller of the B.B.C.’s 
Light ~ey 
a ta to the Institute of 
c Re at ons on “The B.B. 
ts relationships with the 
UDC M Adan who was 
formerly head of the B.B.C.’s 
pub t > t), sand it was 


tt isis of ures of the 
size of audience roadcast 
9 >» was sold to sponsors 
Bu ‘ cs e broadcast 
g itt N at ally 
X he s« s wider pu We 
< f ore in need of th 
atic «6S J { d es 
Audien resea is ct 
i on how acceptable 
e broadcasts were to those for 
“w ‘ we t ended ‘ 
pee t pun s 
We ist hat sensitivity 
ct sm w ever lead the 
BBC. to adopt gan of one 
f the al sponsors of rad 
United Stat The Amer 
re Tobacco Co ar aims 
iT. flend a single 


Emphasising that if the B. B.C 


ODD SP@T 


This advertisement appears 
in a New York newspaper: 

“Do TY commercials annoy 
you? You don't have to be 
exasperated or bored any 
longer. Simply attach a 
IV X to your set and you 
can turn off the sound and 
put the annoying commercial 


into pantomime—fun to 

watch!” 
seeeeeeee, eececces® 
has a responsibility to its audience 
$O a the a respon 
sib t isked 

Dy he odies of 
ndustry do any really serious and 
systematic thinking ibout =the 
Place and potentiality of broad 
isting the economic life of 
ec that 
a sations 
nat 1 whatever 
kind, te B.B¢ 
progran of in 
direct ind not 
more \ serious 
t ind weekly j urnats pay 
any regular attention to broad 
casting affairs? 

Donald Stephens B.B« 
N Reg lal cont er. ad 
dressing Manchester n ting of 
the Ins te of Journals na 
personal capac said that wh 
there was as ye fication tha 
commercia proadcasting might 
pec ea sta shed part of 

adic Br 1, of it were intro 
duced it we 1 affect the interests 


of the advertis 
ch now enabled 
‘the immense 
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Launching Campaigns For 
3 New Beauty Preparations 


Cc 
H 
Ec 
nN 
Y 
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New make-up 


Men’s Socks—In 
¥ omen’s Papers 


urket survey among men’s 


shops and stores conducted in 
que naire form through the 
idve « of Men 
Wear ’ i agents Gsco 
Ss h & Co., Ltd, has revealed 
that 85 per cent of mens socks 
ind uderwear sold in this 
country are purchased by women 


As a result of this information 
Pegasus Lintex socks are being 
advertised this spring in Woman 
and House wife im 
addition to a number of provin 
cial newspapers as a test cam 
paign. A more ambitious national 
scheme will be run later 

Advertisements in Men's Wear 
ind the Outfitter will pass the 
facts on to the retail trade 


WINDOW DISPLAY 
COMPETITION 


Offered £300 in prizes for window 
displays showing Spratt's Bird Seeds 
nd Bird Foods, retailers throughout 
th yuntry responded with enthu 
siasr The judging took place 
(from photographs) in London on 
results being as follows 


Grocers 1 
Harry Evans, Rhyl: 2, EF. Giraud 
é General Section 
including pet shops 1. J. Nott 
Carlisl 2. Sandys Pet Shop 
Glasgow Departmental and 
Multis Stores: 1, D. H. Rees & 
Sons, Carmarthen, 2, Cramphorns 
t Stowmarket Prizes to the 
of £50 and £25 were given in 


tion 


res. were) «Brian Vesey-Fitz- 
the naturalist, F. R. W 
incoln. editor, Cage Birds and 
Rant. editor, ADVERTISER'S 
WEPKLY The competition was 
organised by C. A. Bond, advertis- 
ing manager Spratt’ s Patent Ltd 


Conte Comment 


‘The high costs of printing and 
n ’ tising whic h per 
sonally i think will has ) 


2 
7 


4 1 if the printing 
going prosper, must 
mor rtising men t 
oth hods of promo 
Ww low, advertising direc 
Mar and Snelgrove. addressing 
a ting of the Incorporated 


Three new lines are being in- 
troduced by leading perfumery 


houses. All will be extensively 
ady ertised. 
kro Ch Yu ( dsilk 
fluid make up--a ¢ j nd 
thon ind ynd yon 
together with ¢ dsilh wid 
They a v hades 
peach petal peta 
dark diu 
lotu ™ ght { petal 
mediun The fluid ¢ k sells 
at 7s. 6d.. and the { wder 
k with 
| b ogue 
r, and 
ecs ir 
B Vanit 
Space 
has also been booked Fvening 
ndard Armstrong- 
Warden Ltd 
Bourjors Lid., mak Evening 
nm P t ind M . ) furnes 
i launching End week 
k ling at prices f ae 
*Is. the prod ne les per 
fume (3 fa 
powder 7 had 
Agents Foote, Cone & Belding 1td., 
will b sp npaign 
a ' 
ne oof 
1 and 
k t 
| ’ 
¢ of 
d for 
A o bh 
“ Ideal 


Telegraph, and South W 
Agents are G. S. Rovds itd. 


ADVERTISER'S WEEKLY 


OF makes bie wath C 
Sat 


Endess Endoeg * if 


New perfume 


Lyons Voucher 
Lunch Plan 


ating 1 a vouch bas ’ 
I h ( t h beer nched 
by J. Ly i ¢ ! 
p f work 1 Central Lond 
x ve) dd “« ita 
at price 
Asaf ple withir 
me n dius of P d Circu 
t g off d vouct f h 
fl smu ost of 15 
fe week's lunches. The vouch 
will + hd nv Lvor estat n 
n 1 he Corr H 
If good enough th 
‘ r spanded \ 4 
f h ned 


Paris Metro Wants 
Electric Ad. Maps 


During his recent business trip 
nce on behalf of the Dav 
. ge Service Lid Man 
chester, I M. Balcombe (direc 


pared to make and supply 1.000 
wall maps for their 300 stations 
within the Paris network 

N decision has vet been 


reached in Manchester 


| Marketing 


Six new shades of tw light 
weight w mr j nm 
wear ’ ‘ ‘5 t I Ww 
Lid ‘ ry 
pink, mimosa, leaf bud Soutt 
Pa These and six ns 
we displayed k Show 

the May | t n prizes 
“ presented f h PFmu 
Knitting ( np ss 
Valerie Hobson, on { dges 

* * 

A new Wolsey sock Grip 
top which stays up wit spen 
ders ind = sel I} levelop 
ment is being annou ! through 
national dailies and Sundays, pro 
vincials and = weekly ra Zines 
Agents are C. D. Notley Lid 

* * * 

Sesmnenaations f Douglas 
Committe on loth 
ne schem f ny j will 

oduce a perpetu {tion of 
yncertaimnty iW th t narket 

d will still « discrin 
latior y b 
qual This w nue 
grave ure « x trade 

gran f our 


Newsbriefs 


most important market ncluding 
dollar countries Manches 
Chamber of Commerce 

* * * 


Pye television sets arc now being 
manufactured in Canada by th 


overseas company, Pye Canada 
Pye television cameras are being 
exported from this country to U.S.A 


* * * 

A new white dye has been added 
to the dylon range marketed by 
Mayborn Products Ltd Blue and 
white booklet packs cont 
tablets sell at 8d. They are presented 

push back hd display boxes hold 


ng one or two do ren packs This 
development is ing advertised 
rade papers A women's mag 
zines Agents are Th int 
Thomas Co., Lid 

* * * 

De Laxe size toothpowd n 
glass jar has been ir duced + 
Calvert's, selling at Is. & 

* * 
razors, Rabold 


New electrte 
models, ar being marketed 


John A. Fransen Lid 
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ADVERTISER'S WEFKLY 


VEWS ABOUT PEOPLE 


direc 


Barr ant Personal page 350) 


te P. G. E. Warburton 


Cm Kennelley, office. Mr 
adv 


Whitwort 
ng - 


braok Hughes-F reeland, sted New 
Pul of 


the ublicity Club 


public speaking 
ted by the 
the im succ 
Raymond Rayner, who 
fvised his, doctor to 
of professional 


* a 
William Butler, 


M who re 
Ret zership of 
by 
his engage 


ippointment of 

1 directorship of 
Ltd, his position 
ind studio 
”y the 


A. 
H 


manager is being 


ippoint of L. 


ment 

who was 

with two London 
capacity 


* * 


Brian Fadsall, 
ted Trade P 


* 
Douglas Ashpole, 
ta 1. } cones 


and t 


nanagen 


hlishing 
publishing 
* 


t 
Warburton George 


il incl 


* . 
Dodson- Wells, 
ve that will 


wo be mad 
* 
Rk. P 


! Sinclair Wood, « rT 


years n 


Challenger, 
Browne Lid 
dvertising 


om « Alan 
Whitworth 


compl 


vesterday 


Practitio 
premises 
aae arrans 
pooling informati and 
Independent Newspape 
assistant ment mar 


Pachin, hon 


ot the Institute of Incorporated 
hed when they visited the 
They were in Dublin to mv 
June for the purpose 
ulvertisement manager 
MeConneli; J. Lawrence 
4. F. Jomes and R. D. 


emen 


of 


mivertise 


wcretar y 


Independent 
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50 Years’ Service 
“pil” Gale, fied advertise- 
of Drapers’ Record 
brated fifty 
papers. He has 
s Wear since it made 

ince 

ributions from London and 
staffs and executives 
ted in gifts of a Hoover 
M. Peakall, advertise- 
{ ? years’ ser- 
ct (pre- 
“7 editor, 
years) and 
conte wy & & 
44 years) which 


Lass 
rod Men's Wear 
years with th 
with Men 


appea 


has cel 
tw 
heen 


ts first 


the Drapers 

n cheque 

Clifford, 

Mr. Gale 

m of a television 
will be made 

" ML. ay 

(director and 

is Seen (centre) in 

while Mr. Peakall 


on 


at a staff wach on 
Andrae Milne 

xg ta nanager) 

the picture abov 


kes the presentat 


* * 


Top Ad. Men Are 

Going To Brighton 

Regist ations are 
h Adv ing 


* 


being 
Assoc 


nf 


received 
iation for 
nee to be 
May. Among 

lready signified 

intention of attending are 
Oughton, president of the 
of ncorporated Practi- 
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Election Law Huddle 


pou ITICAL pro pagal lists and other sponsors of advertising planning « v ‘ ‘ P an in” ee 
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is placing paid-for political propaganda, provided it cannot be City Fat : ' . ; 
shown to promote the elect: ot @ particular candidate in a by the des f nd 
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FBI REGISTER 


"OF BRITISH MANUFACTURERS 


JUBILEE EDITION OF THE OUTSTANDING 
SALES MEDIUM FOR BRITISH INDUSTRY 


The Sitver Jusufe Evinon of the FBI RetGister of British 
MANUFACTURERS—the export buyers’ guide and official Directory of 
the Federation of British Industries—will be published this year 
This very important edition will focus world attention on a quarter 
century of progress in British Industry, and its fully ere ferenced 
advertisement section will consequently be of exceptional interest to 


many industries 


Contact 10.000 buyers and importers 
The carefully-planned distribution of 10,000 copies includes—in 
addition to the world’s principal buyers and importer Commercial 
Attaché Trade Commissioners, Chambers of ¢ merce, 
Commercial Libraries, etc. The Advertisement Section, sential 
supplement to the Classitied Entries of more than 6,500 Members, 
enables overseas buyers to assess the design and quality of all types 
of British goods. The demand for space, which 1s restricted to 
FBI Members, is expected to be heavy, and early application 


is recommended 


Space limiled to FBI Members 
—every Member should appear 
Published for The Federation of British Industrie 


ILIFFE & SONS LTD., DORSET HOUSE, STAMFORD ST, LONDON. SE 
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. Glasgow Juniors Plan Campaign _Sapcghenmp 
To ‘Launch’ Portable TV Set = sce mgs 

To gain experience in planning a national campaign, members of the Junior Section of mh ‘D : direct t 
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A Survey of 


The Economics of Advertising 


* 16 PAGES * 


will be published with 


THE FINANCIAL TIMES 


pork! 


Continuing the important 
series of Surveys 

covermg Industry and 

Commerce in Britain. 


nrc” 


The survey will contain 12 articles by leading 
figures in the world of advertising, and will be of lasting 
value to all of those engaged in what is now one of the 
largest industries in the United Kingdom. 


* MONDAY MARCH 3 ISSUE 
OF 


THE FINANCIAL TIMES 


¥ In case of difficulty in obtaining @ copy owing to the newsprint situation apply to the Publisher, 72 Coleman Street, E.C.2. 
enclosing 44d. remittance. 
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There's trouble ahead, says BRIAN HILTON 


in Spotlight on House Organs, for 


Britains Most Outspoken 
House Magazine 
4 hi | on 


It's a question of 
great concern to you — 


yall of Great Britain’ For your 
mic strength depends uw 


ec | ries . P , . 
‘ a s i 
reasingly on your Capacity to trade ] 


CROCRERS 


oa yours! sith other free nations 
’ 


If you are looking for new American 
business or for ways and means to 
merease your present exports to 
this country —the Haire Specialized 
Irade Magazines are in a position 
to help you. Here you can obtain 
up-to-date information on eleven 
major American markets . . . and 
the advice and counsel of editors 
with broad experience in their mer- 
chandising fields 


TANTS: & 
\WEANT 
CHILDREN 5 


— AGS Today, such ard will prove more Mr W 

wands a iluable than ever before ! - Prod 
ano * cesso 1 Ser 
Write for full market information — ; , 


or call on our British representative: 


LUGGAGE ang 


Mr. Will Kitchen, Jr. 
131 Fleet Street, London, E.C. 4 


Telephone: 
Central 1960 
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NORTH-WEST ENGLAND 


\ ited area where wages arc 
imbers of women workers 
ghout this busy area David 

good coverage Area Office 

Telephone : North 2458 


NORTH-EAST ENGLAND 


and prosperity in shippi 


\ 


19, Islington, Liverpool, 4 


nerease the wea 
Allen sites 
ed, are in the forefront 
ublic a Area Office: 18, Bath Lane, 
Newcastle-upon Tyne. 1 Telephone ; Newcastle 21528 


SCOTLAND (EAST AND WEST) 


ral market witt 


tre n Glasgow 


provided wns and citic 


a total marke in § millon peopie 


Area Office (Western 8&4, St. George's Road. 
Glasgow, (3 Telephone ; Douglas 7365 


Area Olfice (Eastern) 1, Queen Street, Edinburgh, 3 
Telephone : Central 5705 
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Area Office (Fire) : 
Dublin, ¢ 
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i 
" 
: 
r 
: IM to get, pound tor pound. more viewers, 
more impact, better display and you will 
. - oon recognise the value of David Allen poster sites in 
. the closely populated centres of Liverpool, Neweastle, 
Glasgow, Edinburgh, Belfast and Dubli 
E But more than this, you will tind yourself working 
with an organisation forward-looking in its policy of 
site development, and intelligent in its co-operation 
with advertisers and agents to produce better showings 
by any means of measurement 
PE TRS SG GOR 
aN F 


HERN IRELAND & EIRE 


“ewww #€ DAVID ALLEN 


¢ 
f populat Bel! D fy : 
1 termtones D ! Alle “ age 
vides the outdoor adver vith =f 1// Enquiries to Head Office 
‘ ‘a! 
ym well-; ie attra ¢ ; ; 
; : . *£. David Allen & Sons Ltd., 7, Buckingham Palace Gardens, London, S.W.1. 
+ Aine 


, e ] . Si Ow 7 n IDL ANCE MEN S7 LONDON . 

1 i i 

om Ireland) : 58, Howard Street, if , } 
‘ ‘ 

st. Telephone : Belfast 20409. 


i | 
40, Pearse Street. a2 
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DISPLAY AND PACKAGING 


Dealers’ Interests Must Be Competition 


Sponsor's irst Coneern EHOW TO ORGANISE 


A WINDOW DISPLAY 
By Po. WHIPNEY-COATES, ra 


Ihe first article appeared in 


: «sas the January 24 issue on 
Assistant Sales Manager (in charge of display activities), & R. Morley Ltd. 
: page 126 
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SPRATT'S BIRD SEEDS =n 


The better mixtures that build up better birds! 147, BOW ROAD, LONDON, €3 
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In all selling there is always one 


fundamental : to get into the hands of as WINDOW PAINT TRANSFERS are a speciulits 


hw b for Mar 
many people as possible a piece of use by wrescent paints in the production 
NX ! and ha rie hey tu 
merchandise, product or service. And — 
keep repeating the process. \CROGLOW" PERMANENT 3 
— FLUORESCENT SHOWCARDS e 
We try to help advertisers tackle this job ma Bhs Pg Bhar pal | i 
d ” ii J idea, they are patented . 
with the production of all kinds of display HORLICKS ‘ Pip eh ape ge 
é Shy 1 advertiser 
material. Some are mentioned here, ke Horlich’s soon discovered that fa 
perhaps we may discuss others with you 
some time. For any display answers, put (a Me df eee Sain 
> >cty “a . ’r or tele me ee w . ote F; . oe hed 
the questions to us. A letter or telephone . mn 
. P 2 
:, , , on ? i 
. call will set us into action. wlt-up display 4 
i ’ s ° . 
‘s ACRO Marketing Limited n of Omega Plastics Limited 
9 
§ Dyers’ Buildings, Holborn, London EC1 lelephone: CHAncery 5654/5 be 
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* Dealers’ Interest Must Be First Concern—Contunued 
<3 
v | P gra sid ere aie Y iy Wis permit 
id . i j ng a ts id a few words of 
7 x gra sis a d Pp I KN as colour 
EFFICIENT con- «+ s, etc, which would be 
: IM PERFORMANCE }; sid Np necessal theult to see in a photograph 
i lo 1 y Th if s s advisable to put a 
Jp he a erpre lation 1 the number of 
: e t t “ the cus ‘ Is pe ssib r such a 
| ECONOMICAL a see t the ur effects — deserip It is necessary to 
and Hels igir n clude in the iles, the final date 
: IM SPACE | petitior } f ; ex which niries must be 
z pu tt the fact that 
7 = Brit Displa \ " and judges is final 
ry c « < f Ind a desig ng to the con 
DIGNIFIED t ade pay be other rules 
k y in the case 
“a IM APPEARANCE Few Rules re You may 
’ 


to insist upon 


showcards of 


And Clear Ones 


ther display aids which are in 
Sooner or later the fRaniser is culation at the time 
. a going to be faced with tt pro At this stage in the arrange 
iB The ‘Ambassodor’ | blern of d 


. t of rule aos 
drawing up a set of rules nents, the publicity for the event 


‘READYRECORD’ there should be as few of them should be got under way. The 


spons must Make use Of every 
FILING FURNITURE as clear as can be. Ir 1s advisable fistributive channel he has, and 
(Pat No. 588335 Patents Pending) print in heavy type, or at amy = particularly his representatives 


FOR THE EZ &eEecwirive ile to underline rules which » bring to "Gee not 


ice of the 


Upen the lid and y ip files are at hand at the most Sip on ay > 4 ae on os “ oe -- petamers ae 
nvenment level Inside of lid incorporates holder for i ’ , . ar vw _ a 
which says “write your name and place 
chart or graph. Central lock, Polychromatic finish Superb address 1 the back of the photo : "FE ‘ point that will hel 
raftsmanship throughout graph bmutted . aa — fe se ee eee — 
i ibm sponsors in running a contest: It 
FOOLSCAP OR QUARTO-—OR BOTH IN ONE Rules w ha cover the 1s to maintain discip- 
Write for full details of The ‘Ambas jor’ and the ‘Administrator lates wher t ompetition ne If instructions are issued 
RA N DA LRA LI M r TED opens nd the date when it for things to be done and they 
closes, and als: period to ire not done, then the entrant 
(Dept. A.W.), Paddington Green Works, London, W.2 which the display window must must be disqualified. If you start 
THE RANDALL 185 RC ANISATION AMBassador 166/-4 < manta j 2 must state letting up you will find before 
Showrooms 106 VICTORIA STREET, LONDON, S.W.I ViCtoria 1485 & 4238 At entries take form of a long that you do not know where 
photogray f the play, and = to draw the line. When there is 
that such a pt gra should be = sufficient time it 1s not unreason 
f adequate size Minimum able to return the entry pointing 
fimensions can be cified. It our that it has not conformed to 
: S we ention that the photo the rules and asking for re- 
graphs will not be immed since submission 
you May wish ike use of However well advance publi 
\ furthe ile should city is prepared and however 
State that the sj ay, with attractive are the terms of the 
out fee ak eproductions, of contest, there will be a tremend 
give auth y i t reproduc ous number of people who might 
tion of phx gray of displays have been expected to enter, but 
An iumy ant " that one who for reasons of their own, 
lwa 4 a front TOW Show which states the ac tobe taken = will not do so. Equally, many 
; Y by ¢ compet order to people will prepare a window 
a - ivoid confusion it well to ask with a view to entering in the 
- for the pack with a f f al t itt on competition, but will then sit in 
a the back of the pt graph. The judgment on themselves and not 
Sil ° inf ation required will be the submit a photograph So the 
_ _ ah 7, bbe name and addres he entrant, sponsor can count on a number 
u een l n the name and add f the shop, of shows of his merchandise 
The plum display position in any shop goes to the pack stm “ 2 es | ‘ peor eee Sl Oat Se Senne se 
group under whict 1c entry is number of entries received 
that us different that can be relied on to sell itself 


Silsheen ribbon possesses a powerful appeal, par- 


ticularly to women. [t suggests quality and promotes 


confidence. It ties beautifully and keeps its shape 
and sheen 


It is obtainable in a wide range of plain and mult 
colour or embossed desi Your own design can be 
printed on it at a litt! ra cost. Learn more about 

this 1 l, yet economical, eye- 
appealing material, Write today 
tor sample cards 


| : Sheen Ribbon 


PORTH TEXTILES LTD DINAS RHONDDA, GLAM. 
Telephone Porth 313 


4 winning ent 1 competition organised recently by Hoover 
Th s the A lisplay that can be achieved in no other way 


| ee 
ky lll oe —— ——— 
' 
re 
o 
‘ 
Pd a 
| t ea aa aM 
4 ab: + FE tad 8 HF t 
A) ha ee 
: ER “ao a 
ee > ie , 
ON a f wy isa eh: : $ 
=: in fae. 
mee P _ HSS R= id, hy 4 
pric é 1 OPEN Fas ae 
: \ — y/ 
SS LE: 2 Ee 
i rti 
7 


343 ADVERTISERS WEEALY 


overwhelmingly superior ! Pellulite 


the facts speak for themselves FLUYHESO ZINE 


SCREEN AND POSTER 


, COLOURS 


WIDE RANGE OF USES PRILULITE S aio a wn CLEAR SMALL TYP! PELLULITE’ makes possible the repro 
Printing OF Sf _ ater cy duction of tine n nd small type and 
: Poster Colour r direct brushing or spray ACCURATE REG nables register to be cor led accurat 
ng on to p metal, wood, or other 
ao wad MO COARSELEDGES PELLULITE’ completely eliminates the 
TO “Kil need to overprint dark grounds in order to 
IMPERYIOUS TO RAIN PELLULITE Screen and Water Poster . k oarse cdecs 
NOUTS arc vious (oO rain 
PELLULITE aes ligh { WATER POSTER COLOUR PELLULITE Water Poster Colour are 
LAST LONGER ieieaauah dep 6 ce 0 ee oe CAM BE APPLIED DIRECTLY sufficiently concentrated to apply directly 
. —_ to & weeks outdoors OM TO BLACK GaOUN n to any background including black 
ndoors, col remain hght fast almost 
ndefinutely BASICALLY, BRITAIN’S “PELLULITE” in its basic form has been 
PELLULITE’ is not only moderately *PEALULITE’ IS A Sen ae Sar Sanny EOD FORTS OS By 
MOST ecOMOmICAA =” ~~ reas tobmanbegs. Se pateitiaiities as 2 
priced, but a nost economical in use forerunner OF FLUOR . play medium w recognised as being so 
UNIFORMITY PELLULITE® colours are made by a new ESCENT TECHNIQUES t thet it hes mow been develoned to 
ind scientific controlled process Be ter all the most highly desirable advar 
OF QUALITY cause ‘PELLULITI contains no coarse ves for sil ‘ nye ting fluor ent 
pigments t control of consistency ks *PELLULITE ‘ werwhelmingly 
nd spread is ured perior! 
aa Main D ry (NORTH) 
CHEKMIAN SILKS LIMITED 
By ren ing nany limitations, “PELLI LITE’ offers 45. Poland Street, M t 4 Tel Collyhurst 24564 
2 va wnge of new hiliues in silk en design Main Distr (SOUTH) 
Send now for Shade Cards, Samples. and Prices MILLWARDS MERCHANDISE LIMITED 
Dacre House, Victoria St.. 1 | S.W.1. Tel.) WHitehall 0261 
MANUFACTURED BY Tit ‘ KPORD STREET, MANCHESTER 


Showcards Signs ~- Display Stands in 


Metal, Wood & Plastic - Metal Products 
Iluminated Signs A 


ACME SHOWCARD & SIGN CO. LTD., Paracon works, ENFIELD, MIDDLESEX Telephone: HOWARD 165! 


Birmingham Office and Showrooms: Crown Buildings, James Watt Street, Birmingham 4 Telephone: Birmingham Central 2325 ACME 
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Two Sauce Bottles Without 
Arty-Cra fty Nonsense 


Review of Packaging, by RONALD FICKERS 
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The newly-built premises in Norwich Street enable 


| us to re-introduce the ‘all-in service’ so impor- 


t to our friends in the production field. With 
etely new equipment of modern design in 
the hands of highly skilled craftsmen, our aim is to 


set a new standard in advertisement reproduction 


PROCESS ENGRAVING 
TYPESETTING 
ELECTROS STEREOS 
MATRICES 


At the vor of e 
ae 
- e % - | I rm 
tn the new building every branch... 
; —from a single counter display to a complete exhibition 
ae Consult Harris and Sheldon for Exhibition Stands, Counter 
and Window display ; life-size or miniature figures in plaster, 
»&§ papier maché or rubber; corsetry and underwear figures ; 
TEMP window backgrounds and contract window dressing 
NORWICH STREET 
aniaelek <: Git Harris & Sheldon Ltd 
46 Great Marthorough Street, London, W.1 Tel.: GE Rrard 8955 oi 


and at WOODGATE. LC HBOROUGH, LEICS. Tel Loughborough 349 a fe 
also at Birmingham, Manchester and Glasgow. ae. ee 
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Display and Packaging Notes 


Let us help with your 
Economy Campaign | Virror Becomes An Ad. 


We spe 


Every Four Seconds 


economically printing 


weekly and r 


PUBLICATIONS 


Quotations invited 


LEYtonstone 11645 


Jelephone: 
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. know most of the answers to screen 


%& Our speciality OLRO Long printing problems— 
Life Finish prolongs the life — 


and looks !— of Showcards almost 
indefinitely 


May we prove this with your next “ point- 


of-sale”’ publicity campaign? 


OLLEY & ROWLEY LTD. 


615-2! HIGH ROAD - LEYTON - E°10 
Telephone : Leyton 3702 


HOME, EXPORT AND TRADE ENQUIRIES INVITED 


BMee EXHIBITION STANDS 


DISPLAY 


‘SCREEN PRINTING 
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iestle 


PRIESTLEY STUDIOS LIMITED 
LONDON + GLOUCESTER - CARDIFF 


TRAfalgar 4277-8 Gloucester 22281-4 Cardiff 31217 


BIRMINGHAM - MANCHESTER 


Midland 0523 Blackfriars 3851 
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SILK SCREEN PRINTING : , s. 
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wiGMEST GRADE SPEEDY SERVICE 


CLEAN 6 SHARP ) EXPRESS » 245 VAUXHALL BRIOGE ROAD . a , ark 
CRAFTSMANSHIP DELIVERY LONDON: S.W.t- TEL. VK 0912-3 , were fied. a « 
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Denmark should investigate the 


G;® ATER 
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Prevents Suffering’ 
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On lthursday, March 13, at the 


Leicester Square Theatre, Lon- 
don, the National Advertising 
Benevolent Society (N.A.BS.), 


are presenting the world premiere 
of a new film version of “Robin 


Hood” What does \_A.B.S. do 
with the proceeds? Why does it 
need more and more money? 


Four typical examples of how the 
Society bas helped are ample 
answer to these questions. 
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white and, more recently, a technique 

has been perfected whereby we can dissolve 
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TO BE SHOWN IN LONDON 


We beg to announce that our Director of Publicity will be 
in London from March 3rd to 14th and will be pleased to 
show you a coloured film of the operation of 


BLACKPOOL’S ELECTRIC NEWS SIGN 


In 1951 over 6 MILLION people read the ELECTRIC 
NEWS SIGN. You can now see this for yourself on 
your own premises between the above dates by contacting 
Mr. B. M. Kaplansky at 


ELECTRIC NEWS LTD. 
3 Edward Street 
BLACKPOOL 


24680 


STRAND PALACE HOTEL 


LONDON, W.C.2 


TEL : TEMple Bar 8080 
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‘Times Pictorial’ 
Awards 


Tt Times Pictorial Radio and 
Stage Awards for 1951 w ecieem 
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pared and prin dat i 
premises in Cas S "‘Stensiee- 
field. The pren with a frontage 


i Week by Week 
throughout the 
ae ee 


NATIONAL NEWSAGENT 


reaches the majority of newsagents with 
information and new ideas which make 
it the most keenly followed journal in 
the trade. Send for details and rate card 


NATIONAL 


CLASSIFIED ADVERTISEMENTS 


(Continued from page iii of cover) 


of S¢ Castle Street, include SALES AND WANTS BUSINESS OPPORTUNITIES 
larg mn works and ext 
wfc ymimodation The ofhies MODEL 33 Masse: 

oO V ria Street are remair ae. Say eaneeeas , NORTH OF ENGLAND ONLY 
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mnaratitnmn trea en a SS OPPORTUNITIES ee at are 
sect “ be accommodated in “s “' icone with —_ 
he n uilding bigation. from 

. * ADVERTISING Box 9872 

Me hamieal Handling which is Advertiser's Weekly 180 Fleet 81 ECs 
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cas ‘ Ad tisers ‘ eared t na ta 
ill p f the world with their GAR x } sstenceive Biles a) Window 
» « * Balloons, printed to 4 Sie any other type ad sn 
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Apr! Vanity Fair, on sale March vidual requireme and slised. 4 
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T ational Exhibition of Elstree Aerodrome, Herts. Elstree 3148 -wallable w ies 
Child Art, organised by the Bos 13726 Ad. Weekly 18 bos 
Sunday Pictorial, nues to draw 
th wis The “1951 Exhibition 
has ncluded month's show SPECIAL ANNO CEMENT 
! H wh was seen by -_ 
nearly 1 OO bringing the total 
who seen the Exhibition to 
68 
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Sto way Town Council have 
igreed to grant £25 to Derick § The Editor of The Recorder wishes to 
Thomson and Finlay J. Macdonald, 

Glasgow, for their new Gaelic » > t . 2 > > : 
oe pe y= make it clear that Betty Spencer Shew, the 
“Gairm.” 

* * * writer of the series of articles about Queen 

Al dvertisement space for the 


Marc April, and May issues of 
Photoplas has been sold 
* 
Amateur Photographer (Asso- 
I ress) is one of the 
< te ) display at the 


International 
Photographic & ” Cim matographic 
Exhibition at Cologne, April 26 
ivy 4 
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March 6 issue of the Nursery 
World wil! be an extra-large num 


ber contamnmeg a survey of family 
hohday resorts 
. > * 
The South Wales Evening Post 
has revived its pre-war annual 


Industrial and Commercial Review. 


The Review con rised 8 pages (22 


inch umn) pr ed horizontally 
te g detachabl 16-page 
feature th sp ally ‘de signed front 
cover “ S appearance last week 


gave the Evening Post its first 16 
Pp ssuc im Swansea since June 


Elizabeth II currently appearing in that 
newspaper, has been for the past seven 
years an Exchange Telegraph Correspon- 
dent accredit to Buckingham Palace 


and sull position 


He regrets if an explanatory note accom- 
panying the first articles may have 
conveyed the 


impression that Mrs. Shew 


is no longer so employed 
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One of London's 
gressive ediu ize 
seeks) an er 
woman and pyw ‘ 
Fashion and Cosmet 
She must have had 
years prev age ¥ 
rence wit! ne r 
rank Organisat : it 
late twenties or early 


She must be able to w 


down-t 


»-eartt ha 


mass-appeal copy fr 


which i most instances 


have evolved Ability 


constructive part at 
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’ 
; 
| 


conferences and get ¢ 


VACANCY FOR EXPERIENCED 


WOMAN 
COPYWRITER 


e f 
e 
te 
se ’ 
theme 
cw 
play 
ie 


reative 


» the heart 


of a problem is of greater 
mportance than the at ty 
turn a phrase or com a neat 
piece of alliter tion. Letters of 
application sf i be .s inf 
mative as poss:bie, should € 
enclosed with spe ens and 
should come fr wome at 
present in the £600 to £700 per 
annum salary bracket, still on 
their way up and prepared to 
provide ete evidence of 
the at ty to live p to the 
stated qualifications or the 
basis of a trial assignment 

Bos i372! 
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COPYWRITER SESt ALISER 
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uu press & s 
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HAS VACANCY for 


Commercial Arti 


Must be fire . era 
( exec soe 

. t ‘ ae 

loafers splays 

and salary e 

specimens firs 


clo The Secretary 


33, Jubilee Place 


London 


BR SIGN COMPANYS 
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Advertiser's Weekly 180 Fleet S' £04 


WELL KNOWN DESIGN STUDIO 


st 


sw 


CLASSIFIED ADVERTISEMENTS 


RATES APPOINTMENTS VACANT. Ss. 64. per lime, 405. per 


APPOINTME (TS WANTED, 
clae@Beations, 45. per lime, 456 
one time ples S84. covertang 


Weekly 180 Fieet Street, 


ks. per lee, 


per dixplay peer! tact. 
ce 


ender seven insertions MUST 
Leades, £4 4 


Ss. per display 


BE PREPAID. Addéres: 


(HAacery 


APPOINTMENTS VACANT 


Stteationgs V acest 


The 


encegement of pervons enewerteg these edvertbemret moet 


be made through « Local Office of the Miniatry of Labour of « Scheduled Employment 
Agrecy @ the applicant & « man aged 1844 lectusive of «2 woman aged 16-59 imctusive 


wales be oF she, 


or the employment. 
Notification of Vacanacies 


JUNIOR ACCOUNT EXECUTIVE 
N 
Hi 
) a wound aH me rund »f 
une hniques and real 
aun for tb ob An agency 
‘ j a « 3 be preferred 
! be prepared t 
akea ¢ of duty in the firm's 
* India fequired 
Box 13720 
Advertiser's Weekly 180 Fleet 6: EC4 
OL TDOOR ADVERTISING. Exper 
enced Sue F ers required for London 
Provinces Generous salary 
© aod capenses to men adic 
good results Positions wil 
permanent, and excciient sanibils 
co two the nahi men Wrie, first ia 
ame, giving full particulars to 
Bon 9688 Ad. Weekly 180 Fleet St BC4 


Unusual Opportunity 
for 


Layout Artist 
with ideas 


Leading South African agency 
offers interesting and important 
position to capable layout artist 
with original ideas. Right man 
will almost certainly have been 
agency-trained and is probably 
on the young side and anxious 
to develop. Salary £1,000 per 
annum including statutory cost 
of living allowance, £1,100 after 
twelve months, £1,200 after 
twenty-four months. Progress 
thereafter dependent on de- 
velopment 

This is a really good oppor- 
tunity to make a career with a 
Company of repute in a young, 
interesting and developing 
where taxes are low 
and the standard of living high 

By the way, this Company 
has brought out several execu- 


country 


tive men from U_K., and none 
has ever regretted it 

Please send specimens and 
details of experience, in own 


handwriting, in first instance to 


Box 13724 
Advertiser's Weekly 180 Fleet 8: EC4 


gg Ahga let ~4 MANAGER required by 
1 « 


wpa ny Must be 


ed. to 
Weekly 180 Pleet St 


y Advertinng 


pce 


s of 
sree Indus mecern: knowledge of 
Ra Industry an advantage, Agency 
“N c oN . Apply walle 
ae ape end walary t 

Box 4h A We kiy 180 Fleet St ECS 


excepted from the prevision: of the 
Order 1952." 

FRODUCTION MAN witb is ve fe 
quired Experienced MAIL ORDER 
Biocks and Copy Dew A to con 
toa Accounts Write staur uw (CO 
perience and salary required 

a 13703 Ad. Weekly 180 F Ms ECS 
West End Agency urgently requires 


ARTIST 


for general studio work 
Finished lettering essential, 
layout an advantage 
lent working 
Write or 
interview 


Excel- 
conditions 
phone for an 


Art Director 


SCOTT - TURNER & ASSOC. LTD. 
17-48 DOVER STREET, W.i 


ACCOUNT EXECUTIVE 
alitound agenmy 
ing Write 
appoinunents 
aac 


requ 
knowledge of 
stating full det 
held. account 
salary, ck F 
ao Ss n Square 
BLAck{riars 9786 
PRODUCTION ASSISTANT aged 20 24 
required by West 


Manchester 2 


Advertsing 
Agency Some expcricice of Diock and 
promt ordering neccessary Write stating 


are and salary required 

mm 13750 Ad. Weekly 180 Pleet St BC 4 
REPRESENTATIVE for 
oi Dupiay Company 


Exhibition and 
Only firs class 


man with connections and used 
earning over £1,000 pa need apply 
Progressive position with firm wh 
have recently acquired addinona 
premises and do only first class work 
Own staff have been advised of this 
advertisement Write giving full part 
culars in confidence to 

Box 13749 Ad. Weekly 180 Fleet Si BC4 


REPRESENTATIVES required with esiad 


lished connections by progressive display 
and Exhibition Studx gol London 
Parvculars, salary quired 

Bos 13751 Ad. Weekly 180 Fi cet SECS 


ADVERTISING 
MANAGER 


National Advertiser, with 
offices in North West, requires 
a young and developing Ad- 
vertising Manager. He must 
have a vigorous but tactful 
personality, which has been 
reinforced by a good educa- 
tional background, and be 
between 25 and 30 years of 
age Preferred qualifications 
ire experience both in agencies 
and industry, a feeling towards 
good copy, and some knowl- 
edge of the Proprictaries field 


The post is progressive and 
will be of absorbing interest 
to the successful applicant 
Send ful! deta.'s in confidence 


to Advert 


Box (372 
Advertiser's Weekly 180 Fleet 81 EC4 


ARIST ANT ACCOL NTANT required by 
A 


West End ‘s Agency Ener 
get )=6oman agency «experience 
casentia We: indicating salary 
ee te 
Box Ad Week'y 180 Fleet St BC4 


Fepeuany 28, 1952 


INTMENTS VACANT 


COPYWRITER 
VISUALISER 


This is not every copywriter’s 
job. It calls for a_ well- 
developed “bent” for absorb- 
ing the technicalities of indus 
trial products and creating 
from them outstandingly good 
advertisements. It is for a 
copywriter of mature experi 
ence who can imterpret his 
ideas in convincing words and 
in rough “scamps” that can be 
worked up by the studio into 
striking layouts 

The post is with a London 
Agency of high repute as 
specialists in technical adver 
tusing Write stating exper- 
ence, age and salary required 

Box 1374 

Adverticer's Weekly 180 Fleet 6: ECs 


wr TING 


ADVERTISING AGENCY, c —_e 
office, has immediate vacancy 
Executive with strong 
production background. Must 
abic to prepare own visuals 
have a gift for briefing artists 
cdge of packaging. print, display 
of-sale and silk-screen essential 
be painstaking. and co of clients 
requirements 
comnmussion ne 
reach 


x % Adverus 
ing and Marketing Lid, 123 Pall Mall, 
sw 


1 


MANAGER for group 
ot ympanies requires personal secre 
tary Wes End &4s—S No 
_ days Preferably with experience 


a s 
Box 1372 


ne 
Ad. Weekly 180 Pieet St EC4 


OPPORTUNITY FOR 
Ist CLASS ARTISTS 


First class lettering men, 
retouching artists and still life 


artists required by modern 
London = Studio Pleasant 
working conditions, five-day 
week Write giving full 
details of experience and 
salary required to 

Box 9999 


Advertiser's Weekly 180 Fleet St EC4 


PUBLISHERS require 
Sau 2 
MEDILM SIZED City 


GIR 


8844 (Ex 23) 


ady 


to assist Ad- 


agency requires 
asaistamt typographer Wee details of 
xperience and salary expected Our 
staff know of this vacancy 
Box 1374) Ad. Weekly 1% 
aes pei requacd 
Ne ‘riaing 
Bon shed firm t 
ment Makers 
be g00d cop 
adycriaing work 


Fleet St EC4 
for omcrest 
jepartmem of 
Scientific Instru 
o Camden Town Must 
with an interest in 
Five-day week 
good welfare 
slang age 
sal aey required to 
Weekly 180 Fleet St BC4 


superannuauo 


_ ER TISEMENT REPRESENTATIVE 


success! space-selling caipenecnce 

ms invited | wr >» d-estabiuhed 
technical pubiwhers for a position which 
scope and excellent 
enthusiasm an 

by plenty of energy 


gressive we Salary etpenses 

commission Pension scheme Write 

full details of age and selling experi- 
to 


cme 
Box 13704 Ad. Weekly 180 Fleet St BC4 
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you NG 


— ANT 

Boe i Week OF SECs 

axfOUCEn ‘ quired = for 
Ma and aching 

% Bon sg W i sO FE cs ECe 

RETOUCHER 4 familiar with 

z . sl ® * t ass c&pert 


a Mosicy Street, Manchester 2 


3 ARTISTS FOR 
: AUSTRALIA 


Se : ARTISTS required 


é ’ ance 
Bou 1374 
Advertiser's Weekly 180 Fleet 6: EC4 


ee ARTIST VISUALISER redium-sized 
acil-know j nae as a 
® ! - y a ry 
a “ ad ass agemy 
» i aw + ! anyt 
a : . ‘ “dd 
sa a a a *s ,. + . 
é f ty nna 1 good 
BE ala sis cginners 
“ « ® ails are 
a 8 work and sala equired 
. wo 
Weekly 180 Fleet St EC4 


as vacancies 


lowing staff 


(a) A stilitife 
artist. 


and general 


b) An all-round retoucher. | 


technical 
artist-draughtsmen abie to 


(c) Four compete 


‘ work from blueprints, 
pnhotograpns i actual 
2 
machines 
r Lettering by a artists is 
» desirable but only essential 


for A. and B 


Good salaries 


Apply giving 
Tu details but not specimens 
in the first instance ti 


.. Box 999! 
Advertiser's Weekly 180 Fleet St ECE 


COMMERCIAL ARTIST for 
Preferably pat f good 


a Apply fry y tier 


uf CLASSIFIED ADVERTISEMENST 


APPOINTMENTS VACA 


Opportunity for a VISUALISER 
2 wth ot outlook and e of 
Unusual Opportunity presenting hu own ideas by ch 
f in colour tor brochures, etc. Agency ex. 
or perience essential, Write ge. setae 
of background (no specime e and 
Copy j/ideas Man | | | win cies 
STAR ARTISTS LTD 7 Poland &, Wu 
Leading South African agency ; 
’ CREATIVE EXBCUTIVE i with 
offers interesting and important a sd agency A ‘ 
position to first-class ideas poe my 
man ‘copywriter Should be details of ‘ 
c F. § 


age trained and preferably 
a youngish man who has a future 


anc wants an opportunity to 


develop his talents Salary 
rae per annum including 
Statutory cost of living allow- 
ance £1,100 after twelve 
months, €1,200 after twenty- 
fou onths. Progress there- 


after will depend on develop- 
mer This really good 
Opportunity to make a career 


s a 


with a Company of repute in a 
nteresting and develop- 
ing country where taxes are low 
and the standard of living high 

By the way, this Company has 
brought out several executive 
men from U.K., and none has 
ever regretted it 

Please send specimens and 
details of experience, in own 
handwriting, in first instance to 


Box 13723 
Advertiser's Weekly 180 Fleet 6: EC4 
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age ine < and salar required 
H p rs Limited, Theydon rad 
PA SPACE SALESMEN required by long 
. mpany work media im 
n and M and arcas pretcrah) 
8) with pr a » ne cupe nee re- | 
j >| ‘ giving f jetails of 
4 are 4 j 1™ Tue t 
Row 4 Ad Week ao F cSt C4 
rRODUC TION MAN pr 
Cor 
s of | 


AN EXPERIENCED 
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ont write Secretary 
n & Co Lid 

E<4 rD ne 
SALESMEN required 


shed company to 
d and Northern 
y¥ men with previous 


nen r Weite giving full 

Jetas ¥ ars and experience to 
Box 8 Ad. Weekly 180 Fleet S: BC4 
SHORTHAND TYPIST, ferably with 
media department enence Hours 
9-5. No Sat ar Two weeks 


ay 
Box 741 Ad. Weekly 180 Pleet St BC4 
Chiefly silck 


= NG ARTIST wanted 
and t 
Bo x 5 Ad. Weekly 
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TECHNICAL 
ADVERTISING 


engineering company in 5S.E 
London requires advertising man with 
of Trade and 
ertising — including 
layout, typography, 
blocks and general production for 
Trade Press Advertisement, Catalogues 


Large 


experience in 


and Leaflets, knowledge of exhibition 
Full particulars 
of experience, age and salary to 

Box 13719 
Advertiser's Weekly 180 Fleet St EC4 


routine an advantage 


PRINTERS pias a CLERK, cx 


per ranches particularly 
Lith —_- ited by well-known London 
H salary 

” 7709 A Ww . St BC« 


' Phone your Classifieds 


RETOUC — 


xpanding odon Studio fu ao high 
as K te Artist pasion 
res wp sala 4 

5 a W rite sa 

ad and prev aperienc 
Bou 9885 Ad. Weekly 180 I ~ BC4 


A GOOD TALL 
COPYWRITER 


head and shoulders above 


others of his age (30-ish) and 
experience (5 years or so) is 
wanted by an agency that will 
give him hard work to do, a 


good salary and a chance to 
achieve the height of his 
ambition 
Write—in your owr 
writing, please to 
Box 13747 
Advertiser's Weekly 180 Fieet St EOS 


hand 


PRODL +t A vacancy w 
P 


mocur f a firs class du 


He shou id 7) know 

Diock mak ing and have 

previous agemy cxperience Write in 

first nstance Mating a8 aperience 

and «salary yuired ¢t 

Box 9555 Ad Weekly i#) F « 'tea 
REPRESENTATIVES of AG _— te 

quired by provincia) Screen fF oa 


Design and Display Stud 
Box 13711 Ad. Weekly 180 Ft 


cm bcs 


JUNIOR MALE ARTIST 
required by Studio with at least 2 
years’ art school training and pre 
ferably some commercial studio 
expervence. Write stating od 
experience to 

Box 13706 

Advertiser's Weekly 180 Fleet 6: EC4 


APPOINTMENTS WANTED 


YOUNG LADY, years’ cxzperience 
advertising and publicity. reqare poe- 
n Secretary shorthand typi. West 
tnd preferred 
Box 13733 Ad. Weekly 180 Fleet Si BC4 


ROTAPRINT OPERATOR a. » & —“y 


od 
work Home cous 


r 
727 Ad. Weekly 180 F S BCs 
SENIOR eserves » many ars 
ciperience cadit jon A “Ky 


Thorough Pann er me 
Nationa Accounts 


a agency of Na \ 
Box Ad We i oa 
LADY sccks post as lettering artim. 14 
months experience in lcading agency 
Neat in all types of work 
Box 9997 Ad. Weekly ) Pleet S: BCS 
ADVERT ee MANAGER ot 
publication saa with 
semt situation secks chanec Ww ne 
wai for the nmght position 
Box 13732 Ad. Week wO Fie S bo4 
POSTER TNSPEC ToR WW esi 
Ene araphs ak 
Box 3746 Ad Neckly 180 Fleet St BC4 
PROFESSIONAL MAN n entirely 
lifferem ficid sccks half & three-quarter 


me post as Advertisement Manager for 
journa Fully exper 4 
Box 9996 Ad Weekly 180 Pieet S BCs 


ADVERTISER'S WEEALY 


APPOINTMENTS WANTED 


SHORTHAND-TYPISTS 
tanes, Clerks, etc If you are i urgent 


Private Seere 


need of saffl, contact Embassy Burcau. 
Excel House, Whitcombe Sureet, W C2 


(Whiuehali $924) We spectine © 
efkxemt pereonnc! 

LAYOUT ARTIST. visualise typo 
eapner 4 year agemy capericace 


mios aw om 
Ad. Weekly 180 Piece: St BCS 
MAN, ny 


requires jot 


RECIPES gnal and cacluave recipes 

a food products by 
gua. writer 

Boa 1375 80 Fleet S: BC4 


flered 


class icliering- layout 


aroup, 
demgn-fgure work-poster design Plect 
Street areca 

‘ 45 Ad. Weekly 180 Ficer Si a4 


Pree A required by monthly tech 


anal na! © supply regularly Original 


Pica 
Weekly 180 Fleet St BC4 


fos YO! Ad 
— NERS EXHIBITION and dapiay 
experien terms etc 
Bos ; Ad. Weekly 180 Pleet Si BCs 
—s ATIONS Preoc b-Engish 
on french, by Paris writer High 
sianda comunercial techn a! 1 
verary 
Bos Ad Weekly 180 Picet \i EC 4 


PRINTERS 


MIDLAND page bm te me printers can 
” an na) perixdical lat 
chanical s/c and 


BOROUGH OF HOVE 


Photographic Rights 


The Hove Borough Council 
invite tenders for the Photo 


raphic Rights on the Hove 
Beach and Esplanade for the 
period Ist April 1952 to 
28th February, 1953 

Forms of tender can be 


obtained from my office. Ten- 
ders in envelopes marked 
‘Photographic Rights" must be 
received not later than Thurs- 
day the 3th March, 1952 The 
Council do not bind themselves 
to accept the highest or any 
tender 


JOHN E. STEVENS, 


Town Clerk 
Town Hall, 
Hove 
21st February, 1952 
— 
ad REAMS Arm Paper, Quad Crown 
7” it also Cartridge and | catherweight 
Antique 
Bon 9990 Ad. Weekly 180 Pleet Si BC4 
AEROG RAPH SPRAVER 9 good coo 
4 m required 
Box 13740 Ad. Weekly 180 Pieet Si Ba 
ROTAPRINT. Eicctrically operated offke 
printing machine " a sores er 
hauled ang mm a sound «1% 
Box 9989 Ad. Weekly 180 Flect St EC4 


SPECIAL ANNOUNCEMENTS 


See February 2! issue of Adver 
tiser’s Weekly, pages 314, 315 
and 317 for the Advertising 
Services & Supplies Section 
March 20 will be the next 
issue containing these services 


(Continued on page 357) 


to CHA 8844 (Ex 23) 
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ADVERTISER'S WEEKLY 


2 of 
plain Riad 
vans for 
preference? ; 


If you are not one of those firms whose delivery men 
drive about in nameless vans, then what we are about 
to suggest will appeal to you. 

The idea is ‘signature ' papers. We design and print 
for you a special box paper, with your name and address 
or your trading device; symbols that by skilful designing 


provide visual appeal 


and convert otherwise vacant 


space into powerful 
advertising media. 

The cost is reasonable, and 
subsequent printings work out 

at no more than stock ranges, because 
the cost of the blocks is covered 


in the initial order 


SANDERSON 


make 


Signature papers 


ERNERS STREET, LONDON, W@.3 


THURSDAY, Fesruary 28, 1952 


Nil WW MODELS give 


| PERFECTION in design and 


_ performance 
ata 


'KREROGRAPH 


LOWER 
PRICE 


TYPE ns? 
AIRBRUSH 


TYPE NSE 
AIRBRUSH 


Ash your dealer for full details or write tox 
THE AEROGRAPH CO. LTD. Lower Sypennam. 


LONDON, S.E.26.4wo 47 e/9MiNGHAM BRISTOL GLASGOW - MANCHESTER 


— STOP PRESS — 


IDRIS ACCOUNT 
MOVING 


Gordon & Gotch Advertising Lid. 

are taking over Idris account 

\y. They will be responsible 

for publicity for all Idris lines which 

include Idris orange, lemon, lime, 
and grapefruit squashes. 


AD. CONFERENCE 
FOR CORK? 


Irish Advertising-Press Club plan- 
ning to organise conference of Irish 
advertising men at Cork from May 
23—26. Contact is being made with 
Irish Association of Advertising 
Agencies, Publicity Club of Ireland 
and Association of Advertisers in 
Ireland to secure co-operation. 


EXTRA NEWSPRINT FOR 
LOCAL ELECTIONS 


Extra newsprint will be allowed 
local weekly newspapers with cir- 
culation areas covering forthcoming 
local government elections. In- 
creased permitted consumption 
equivalent to two large pages for 
County Council election and four 
for municipal and district elections. 
Extra tonnage intended for publica- 
tion election material only with 
normal quota of advertising. 


Saving of £1,175,000 on broad 
casting, and £613,000 on Central 
Office of Information provided for 
in pre-Budget civil estimates. 


‘ebruary 28, (1952. Printed im England by Staples 
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CO-OPERATIVE 
COLOUR PAGES 


Portfolio of co-operative colour 
pages appears in March issue of 
“House & Garden,” shared by 24 
manufacturers of branded furnish- 
ings and decoration merchandise. 

Ad. manager, John Perry, states : 
“There are many manufacturers to- 
day with limited appropriations 


| whose merchandise calls for colour 
| presentation, but production over- 


heads which accompany colour ad- 
vertising load the cost to such an 


| extent as to often make it too expen- 


sive to entertain. Interior farnishings 


| lend themselves particalgrly well to 


co-operative advertising of this kind 
and offers participants almost full 
page value at a fraction of cost.” 


R. F. Hammond, formerly general 
manager, “Daily Mail,” Manchester, 
and now production manager, Asso- 
ciated Newspapers, was presented at 
complimentary luncheon with - 
able wireless set on behalf of 
Manchester Managers’ Committee 
by Raymond Thompson, director 
and = = general 
Chronicle,” 
succeeded him as chairman of Com- 
mittee. 


Ernest ‘Newey Scott, editor, 
“Staffordshire Evening ” 
from 1927 to 1948, died at his home 
at Newcastle, Staffordshire, on 
Tuesday afternoon in his 70th year. 
He was member of the board of 
directors of Staffordshire Sentinel 
Newspapers Lid. up to the time of 
his death. 
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